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T: 250.401.4113
E: emcavany@gochetwynd.com

gochetwynd.com

        55th Anniversary Celebration
July 1st, 2017

Gateway to the scenic Peace River Country, Chetwynd is 
centrally located and a dynamic and affordable place to call 

home. It is the home to the annual and ever-popular Chetwynd 
International Chainsaw Carving competition. 

Chetwynd is second in the province for growth! (2016 Census)

The College of New Caledonia Quesnel supports the 
workforce development needs of business and industry 
through strategic partnerships. We are the educational 
institution of choice for West Fraser.

Start creating solutions for your workforce training  
and development needs – contact Gayle Campbell  
at 250-991-7500 x 7633.

WORKING WITH
BUSINESS AND INDUSTRY

ALLEN & ASSOCIATES*

BARRISTERS & SOLICITORS
(*A LAW CORPORATION)

Suite 2, 933 - 103 Avenue, Dawson Creek, BC  V1G 2G4 

Phone: (250) 782-8155 Fax: (250) 782-4525 

email: allenlaw@shawcable.com

corporate/commercial - real estate 
family law - will & estates

The most reliable airport 
in the northwest with
6 flights a day to YVR....
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Community Futures offices can be found in Northern B.C. at the 
following locations:

Community Futures Cariboo Chilcotin
266 Oliver Street, Williams Lake, B.C.  V2G 1M1
Toll-free: (888) 879-5399
Fax: (250) 392-4813
www.cfdccariboo.com

Community Futures North Cariboo
335A Vaughan Street, Quesnel, B.C.  V2J 2T1
Toll-free: (877) 992-2322
Fax: (250) 992-7700
www.cfquesnel.com

Community Futures Fraser-Fort George
1566 7th Avenue, Prince George, B.C.  V2L 3P4
Toll-free: (800) 661-2055
Fax: (250) 562-9119
www.cfdc.bc.ca 

Community Futures Stuart Nechako
Box 1078-2750 Burrard Avenue, Vanderhoof, B.C.  
V0J 3A0
Toll-free: (800) 266-0611
Fax: (250) 567-5224
www.cf-sn.ca

Community Futures Peace Liard
904-102 Avenue, Dawson Creek, B.C.  V1G 2B7
Toll-free: (877) 296-5888
Fax: (250) 782-8770
www.communityfutures.biz

Community Futures of the Pacific Northwest
100-515 3rd Avenue, Prince Rupert, B.C.  V8J 1L9 
Phone: (250) 622-2332
Fax: (250) 622-2334
www.communityfuturesprincerupert.com

Community Futures Nadina
2430 Butler Avenue, unit A, P.O. Box 236,  
Houston, B.C.  V0J 1Z0
Phone: (250) 845-2522
www.cfnadina.ca

Haida Gwaii Community Futures
1587 McLeod Street, Massett, B.C.  V0T 1M0
Phone: (250) 626-5594
www.haidagwaiifutures.ca 

Community Futures 16/37
101-4734 Lazelle Avenue, Terrace, B.C.  V8G 1T2
Phone: (250) 635-5449
Fax: (250) 635-2698
www.1637cfdc.bc.ca 
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“There is a fountain of youth: it is your 
mind, your talents, the creativity you bring 
to your life and the lives of people you love. 
When you learn to tap this source, you will 
truly have defeated age.” As one of the 
greatest beauties of any generation, and 
one who continues to work even though 
she’s in her early 80s, Sophia Loren’s 
words certainly resonate with a Prince 
George group looking to create a new vi-
sion of aging.

Aging With Attitude was founded by a 
group of visionary “baby boomers” (the 
term given to those born between 1946 
and 1964). Instead of falling into early ag-
ing, they wanted the largest demographic 
of all time to rediscover, reinvent or rede-
fine “the dream” one could start in their 
40s or 50s.

“Many of us boomers are resistant to labels 
because we know that labelling limits our 
abilities as equals in society. Many of us 
do not relate to the ‘senior silo’ that is the 
legacy of our parents and grandparents,” 
explains Rita Wiebe, boomer culture advo-
cate and co-founder of Aging With Attitude. 

Wiebe explains boomers’ concerns are 
many, but some of the more common ones 
include maintaining a life of purpose and 
value which often means some form of 
suitable employment or business interests.

“Forward-thinking employers are realiz-
ing that benefits, flexibility and job sharing 
are becoming a valuable commodity to this 
new group of retirees. This type of job is 
giving boomers the time and means to re-
discover just what it was that gave them 
a feeling of purpose and passion,” she 
states, adding aging populations also sus-
tain the volunteer sector and their employ-
ment increases tax revenue for the city.

A state of mind 
Community Futures supports a celebration of a “booming” 
generation

By Carly Peters

UNBC Goat Island event consisted of $5 trips on the Fraser River to Goat Island.

Dawson Creek Branch Chetwynd Branch Tumbler Ridge Branch
800 102 Ave 4729-51 St. 245 Main St.
Dawson Creek, BC Chetwynd, BC Tumbler Ridge, BC
V1G 2B2 V0C 1J0 V0C 2W0
250-782-4871 250-788-9227 250-242-4871

Enriching Your Life

Look for this new APP on  
your smart device:

Enriching Your Life

In order to acknowledge and celebrate boom-
ers, the group created Aging With Attitude 
Week (Sept. 25 to Oct. 1, 2016), which be-
came a recognized citywide event featuring 
activities such as hikes, health and wellness 
events, cabarets and community awards. 
While Prince George’s business community 
stepped up to promote the event, the week 
wouldn’t have been the same without the help 
of Community Futures.

“Community Futures Fraser-Fort George 

is actually an incubator for this project, and 

Susan Stearns [of Community Futures] is 

very open-minded to assets of the regional 

economy. She also helped to get [Aging With 

Attitude Week] civically proclaimed,” states 

Wiebe, adding they continue to work with 

Stearns to turn Aging With Attitude into a 

provincial non-profit organization. 
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you lemons, make 
lemonade
Lemonade Day is an initiative that teaches students how 
to run a small business in the form of a lemonade stand. 
On May 6, 2016, three Quesnel elementary schools par-
ticipated in a Lemonade Day event sponsored by Com-
munity Futures North Cariboo at the Quesnel & District 
Chamber of Commerce Home and Outdoor Adventure 
Show.

Community Futures’ objectives in supporting Lemonade 
Day were to encourage the “entrepreneurs of tomor-
row” by providing a positive entrepreneurial experience 
and to celebrate and promote entrepreneurship gener-
ally with the intention of encouraging adults to start their 
own businesses. Community Futures acted as investors 
and provided small loans to students to cover the costs 
required for their stands. In order to receive the loans, 
the students presented pitches to the Community Futures 
staff and board members, who in turn provided feedback 
and approved loans for their goods. The loans were re-
paid from the proceeds of the event sales.

Teachers provided class time for purchasing field trips, 
product manufacturing, and booth development. In prep-
aration for Lemonade Day, teachers were provided with a 
guide on the following topics:

• Setting Goals and Planning Your Business

• Budgeting and Finding an Investor

• Advertising, Building a Stand and Purchasing

• Making Healthy Lemonade and Preparing for the Big 
Day

• After Lemonade Day

 

Students also received a Lemonade Day backpack and 
entrepreneur workbook.

At the Home and Outdoor Adventure Show, each student 
group worked in a trade show-sized booth to sell their 
products. Easels were donated by Island Mountain Arts 
to help the students display signs and other artwork to 
advertise their product. The foot traffic from the Home & 
Outdoor Adventure show was a great benefit to the stu-
dents participating in Lemonade Day and helped to gen-
erate more customers, which, in turn, brought in more 
sales. 

The Employment Program of British Columbia is funded by the Government of Canada and the Province of British Columbia.

Box 2110
540 Mackenzie Blvd.
Mackenzie, BC

PH: 250-997-7208
FX: 250-997-7219
TF: 1-877-997-4333
workbc@cnc.bc.ca
 

www.workbcmackenzie.ca

 Helping British Columbians  
Find and Keep Jobs

V0J 2C0

MACKENZIE EMPLOYMENT SERVICES CENTRE



Community Futures Northern British Columbia | 1-888-303-2232  7

IN
ITIATIVE

Sue runs a non-profit animal shelter that 
needs funding to help more furry friends. 
Jody is an entrepreneur in British Columbia 
with a dream and a plan for a First Nations 
wellness retreat. Jason is a photographer 
who creates amazing time-lapse montages 
but he needs a new camera.

These three inspired entrepreneurs do not 
know one another, but they share one thing: 
a gap in funding to start or grow their ru-
ral businesses. They each have skill, drive 
and local supporters. They just need a better 
way to get their stories in front of a com-
munity that cares. Their thoughts turn to 
crowdfunding.

The word “crowdfunding” is somewhat mis-
leading. There is no “crowd” out there just 
waiting to “fund” your business or project. In 
general terms, “crowdfunding” refers to col-
lective, co-operative networking and pooling 
of financial resources via the Internet to sup-
port a cause, a startup business or a social 
enterprise. Basically, it is the leveraging of 
small contributions from many parties to 
create a larger purse. Crowdfunding is used 
to create viral online campaigns that raise 
awareness, fundraise, “friend-raise”, build 
buzz and generate support for a particular 
project.

Enter InvestLocalBC – a powerful, new com-
munity funding platform for “local” non-prof-
its, businesses and creatives in rural B.C. 
Through this platform, ideas are brought to 
life with local crowdfunding campaigns that 
fund, cultivate and support them. 

InvestLocalBC is an initiative of Community 
Futures Stuart Nechako that was created 
in 2014. The original focus was local non-
profit organizations and civic governments 
to create online campaigns to fund, to gar-
ner support and to evolve local initiatives and 
projects. The second phase went online in 
2015, to open the site to business opportuni-
ties after the BC Securities Commission had 
established the guidelines for crowdfunding 
private enterprises.

Adding a business portal to the site is not 
the only transformation. InvestLocalBC has 

InvestLocalBC: Because local matters

also partnered with Fundrazr a crowdfund-
ing pioneer in B.C. to “increase our reach on 
the non-profit side”, states general manager 
Graham Stanley.

“We are pleased to support the innovative 
program from InvestLocalBC for encourag-
ing entrepreneurship in communities across 
the province,” says Daryl Hatton, founder 
and CEO of FundRazr, the leading provider 
of crowdfunding services in Canada. “Their 
approach of pairing locally based crowd-
funding sites powered by our world-class 
FundRazr technology with government pro-
grams and sponsorship is unique. It shows 
a commitment to break new ground and find 
effective new ways to support B.C. com-
panies in this growing, technology-enabled 
economy.”

Campaigners with InvestLocalBC enjoy the 
relationship as well. Deborah Griffiths, the 
executive director of the Courtenay and Dis-
trict Museum says, “This was an interesting 
exercise, and everyone pitched in. Thanks 
again for setting up this platform. I can see 
what works and what doesn’t work for us in 
getting the word out. I think the main thing is 
that FundRazr has good tech response and 
they make it easy for us to connect with our 
e-news, etc. For organizations with small 
staff, this is a huge gift.”

The main difference between other crowd-
funding sites and InvestLocalBC is that 
while most crowdfunding platforms aim at 
the global market, soliciting funds for proj-

ects with national or international appeal, 
InvestLocalBC aims to bring it all down to 
a local level. It also functions as a directory 
for businesses, governments and industries 
to discover non-profit projects and startup 
businesses around the province and, more 
importantly, helps gauge public support for 
those projects. If a company or government 
anywhere in the world would like to see the 
support a project has, InvestLocalBC offers 
a quick and easy platform for that.

Another very unique feature of InvestLo-
calBC is a page of helpful service providers. 
From local coaches who have successfully 
crowdfunded in the past to help in crafting 
your campaign to assistance winding your 
way through the legalities of crowdfunding 
a business, this feature will put you in touch 
with experts. 

And the game-changer for InvestLocalBC is 
its tie to the Community Futures B.C. net-
work. After raising initial monies through a 
well-thought out campaign on InvestLocal-
BC, which also acts as your proof of concept 
(making the idea come to life), you can apply 
to Community Futures for further operat-
ing loans. It is a step-by-step approach to 
successfully launch a project, business or 
product.

InvestLocalBC accelerates creative ideas 
into reality by providing an online platform to 
seek financial investment, collaboration and 
a community of supporters. Empower your 
community with InvestLocalBC. 
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Planning for the annual Metis Jamboree is a year-long process. 
Once the summer weekend festival ends, Dawna Short starts all 
over again and begins preparing for next year’s event.

Short, one of the jamboree organizers and a support worker for 
the Cariboo Chilcotin Metis Association in Williams Lake, B.C., has 
been hard at work since September writing and submitting pro-
posals, making phone calls and co-ordinating volunteers, perform-
ers and vendors.

The annual Metis Jamboree is a three-day event showcasing Metis 
culture and local artists. Held on the second weekend every Au-
gust, it includes music and dance performances, traditional food 
and lots of activities for children.

Going into its fifth year, popularity continues to grow. The event 
was originally held at Felker Lake but, with more than 300 people 
attending last year, it has since moved to McLeese Lake. Short 
attributes the popularity to the fact that it is organized as a family 
event.

“The Cariboo Chilcotin Metis Association is a family-oriented orga-
nization and it’s a big, open event where people feel welcome and 
comfortable attending,” she says.

Plus, Jamboree grounds are located approximately 20 minutes 
outside of Williams Lake, making the event easy to attend. Attend-

ees can choose to drive out for the day, camp for a night or camp 
for the entire weekend.

Focusing on family and bringing the community together, it is an 
experience that is not to be missed. 

“The importance of this event is to expose the community to the 
Metis culture,” says Short. “People love the family atmosphere, 
they love the variety and it seems over the years everyone is get-
ting to know one another. It’s a lot of fun.”

Short says Community Futures has recently been involved with the 
Jamboree for the past few years by making a financial contribution 
in support of the event.

“Many of the people from the Williams Lake office come to the 
event. They spread the word, and they make a big financial contri-
bution which is substantial for the event. Because we are a non-
profit association, any help we get is so greatly appreciated and 
helps to ensure it continues to happen. They’ve been amazing.”

With a team of 16 people helping pull the event together, Short says 
volunteers come from all over B.C. to participate in the Jamboree, 
and it is being recognized across Canada.

Planning for fifth annual Metis Jamboree is under way. If you 
would like more information on volunteering, please contact Short 
at (250) 392-4428 or dawnashort@live.com. 

A cultural celebration for family  
and community
Metis Jamboree a fun event for all
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You may think the goal at Aizenkan Martial Arts is to learn how 
to fight, but founder Curtis Seeger’s main intention is to teach 
his pupils to relax but firmly hold their space.

A relatively new school, Aizenkan Martial Arts is based out of 
Williams Lake, B.C. Seeger obtained the space after being laid 
off from a trucking job. Seeger had been practising martial 
arts since he was 14 years old, but it had been six or seven 
years since he taught aikido, a style of martial arts. Nonethe-
less, he was determined to get back to doing what he loved.

As a result, Seeger looked into the self-employment program 
offered through Community Futures. He made it through the 
business concept phase, participated in the business plan 
workshops and was approved by the Community Futures se-
lection committee.

“They said it was one of the best plans they’ve seen written,” 
Seeger says. “I basically received the business plan writing 
session from them and have been able to keep my EI payments 
for six months as living assistance while I am starting up.”

Seeger started training in aikido when he was a teenager. At 
age 19, he applied to an international instructors’ course in To-
kyo, Japan, and got accepted. He was one of 10 foreigners to 
train in self-defence with the Tokyo riot police. When he got his 
instructors’ licence, he came back to Canada and taught until 
he was 38 years old. After working in the trucking industry 
and as a bouncer for a while, Seeger has come back to aikido.

At the school, Seeger teaches pupils from age 3.5 to 57. There 
are nine levels in traditional martial arts that students have 
to pass to achieve a black belt. If the average person attends 
Seeger’s school twice a week – which is standard – it will take 
between four to five years before getting a black belt. 

“You slowly acquire all of these different techniques and make them part 
of your knowledge,” Seeger explains. “At the black belt level, that’s when 
you start working on mastering them and learning how to integrate them 
in a relaxed manner.”

Being centred and relaxed is the core of Seeger’s teachings. While self-
defence skills are important to acquire, Seeger says it is much more 
beneficial to learn to be centred and stand your ground when dealing 
with terrible situations, such as dealing with physical aggression or a 
boss who is treating you poorly.

“I’ve never had to touch anyone in 25 years,” Seeger says. “I was a 
bouncer for three years, and when I asked people to leave the bar, ev-
erybody walked out and they often didn’t know why.” 

Stay centred at Aizenkan Martial Arts
Aizenkan Martial Arts teaches valuable skills

By Cindy Chan

▶ Corporate And Personal Tax
▶ Bookkeeping
▶ Assurance

RHB SCHMITZ de GRACE
CHARTERED ACCOUNTANTS

For friendly, personal service

10-556 North Nechako Road, Prince George, BC  V2K 1A1 
1-800-976-7780  |  (250) 564-2515  |  office@rhbcpa.ca  |  www.rhbcpa.ca

▶ Financial Statement Preparation
▶ Estate Planning
▶ Computer Consulting
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Change starts small, with an idea, a vision of 
the future, a desire to realize potential. For 
the Peace Energy Cooperative, their ideas 
are leading to big things for the region.

The idea for Peace Energy was conceived in 
early 2002 by Don Pettit and Paul Kurjata, 
two Dawson Creek businessmen interested 
in renewable energy and conservation. The 
duo saw that the abundance of fossil fuels in 
the region was being extracted by a hand-

ful of giant, mostly multinational companies. 
They also knew there were strong wind 
resources in the region, and they wanted 
Peace River Country to realize its potential 
for wind energy and to be part of that. us-
ing a European model of joint ownership as 
inspiration, the pair set out to establish a co-
operative, to pool resources and expertise 
from local residents who could then actually 
own some of this new resource industry.

Peace Energy Cooperative brings hope 
and opportunity to the Peace region
By Lyndon McLean

“Startup” members of Peace Energy Cooperative watch as the 
first commercial wind turbine in B.C. starts to spin, part of the 
100-megawatt Bear Mountain Wind Park near Dawson Creek. 
PHOTO CREDIT TO DON PETTIT.

“The area is very co-op oriented – it’s part of 
local life – so we knew the structure would 
work well,” Pettit says.

In May 2002, the duo started taking mem-
berships, with about 80 members signing 
up, and on Oct. 21, 2003, Peace Energy 
incorporated as the first renewable energy 
co-op in western Canada.

Pettit and Kurjata had a lot of experience in 
business, but they sought help from the lo-
cal Community Futures office to ensure they 
covered all the bases to make their endeav-
our successful.

“Bonnie McLean at the Dawson Creek office 
assisted us with loans, dealing with ongo-
ing expenses, access to funds, etc.,” Pettit 
says. “She helped with renewing our loan 
and updating our business plan – it was a 
good exercise to revisit that, and they gave 
us great feedback.”

Pettit says Peace Energy has a good work-
ing relationship with Community Futures, 
and he appreciates the advice they’ve re-
ceived. “They’re very knowledgeable and 
helpful, and they’re very supportive of our 
goals and vision for a clean energy future in 
the Peace Region.”

That vision has led to the establishment of 
Bear Mountain Wind Park, a wind park near 
Dawson Creek – and B.C.’s first – that was 
fully commissioned in October 2009. 

“We have lots of work to do, but our first re-
newable energy project is under our belts,” 
Pettit says proudly.

Besides Bear Mountain, Peace Energy is 
committed to making renewable energy – 
such as wind energy but also the abundant 
solar power of the region – accessible and 
affordable in the Peace Region and beyond.

By banding together, northern residents can 
share in the abundance of renewable energy 
resources available in the region. 
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Tumbler Ridge is home to a lot of things. A 
major coal-mining centre, the northern B.C. 
town is now smack dab in the middle of a 
uNESCO Global Geopark.

The Tumbler Ridge uNESCO Global Geopark 
(TRGG) encompasses over 8,000 square ki-
lometres of trails, hunting, recreation, forest-
ry and much more. On a global level, there 
are only 119 Global Geoparks in the world 
(the only other one in Canada being Stone-
hammer in New Brunswick). According to 
uNESCO, a geopark is a single, unified geo-
graphical area of internationally significant 
geology. The goal of the geopark program 
is to reconnect people to the earth, the land-
scape, and all other aspects of the area’s 
natural, cultural, and intangible heritages.

“In Tumbler Ridge, we received our formal 
adoption into the Global Geopark Network 
in 2014 and the biggest key features that 
fit the international criteria revolve around 
the paleontological resources,” says Sarah 
Waters, executive director of the Tumbler 
Ridge uNESCO Global Geopark. “We have 
two tyrannosaur trackways with multiple 
footprints going in a row; they’re the only 
tyrannosaur trackways in the world. Of the 
14 tyrannosaur footprints in the world we 
have nine.”

The Geopark works in collaboration with the 
district of Tumbler Ridge and the econom-
ic development office to create a tourism 
brand and to grow the industry. Since the 
town is located in the middle of the Geopark, 
they are trying to create a district that feels 
like you’re in the middle of a world-class 
park. Waters says that since they opened the 
visitor’s centre they’ve seen a 26 per cent 

Into the wild
The Tumbler Ridge 
UNESCO Global 
Geopark is a jewel 
in northern B.C.’s 
landscape

By Shayna Wiwierski

FOR MORE INFORMATION:  
Call 250-242-3123 • E: tourism@dtr.ca • info@trgg.ca  

MEMORIES ARE IN  
THE DETOURS.
www.visitTumblerRidge.ca

increase in visitation. Statistics from BC 
Parks indicate that there were over 40,000 
visitors to Kinuseo Falls alone just this sum-
mer, which is a dramatic increase over past 
years. 

“Compared to Niagara Falls, that’s peanuts. 
But if you think of where we are here in 
northern B.C., that’s huge,” she says, adding 
that just to get to Kinuseo Falls, considered 
the crown jewel of the Geopark, is about an 
hour drive over a poorly maintained gravel 
road.

One of the major supporters of the Geopark 
is Sue Kenny, the executive director of Com-
munity Futures Peace Liard (other support-
ers who have played an integral role of the 
Geopark also include the Wolverine Moun-
tain Nordic Society and the Tumbler Ridge 
Museum Foundation). As a former resident 
of Tumbler Ridge (she was also the eco-
nomic development officer for the town), 
she currently lives in Dawson Creek; how-

ever, she is part of the board of directors 
for the Geopark. Sue has focused on diver-
sification of the traditional coal economy of 
Tumbler Ridge through Community Futures, 
who have provided support to people look-
ing to create their own tourism businesses, 
as well as providing direct support to the 
park as well, through management planning 
and administrative assistance. Community 
Futures has also helped them with a grant 
writer so they can increase funding for their 
program. 

“[Without Community Futures], we would be 
much less developed in the process. [Com-
munity Futures] has provided a guided vision 
and ground support. When you’re looking at 
a small non-profit society looking to grow, 
you need those key people to help guide you 
to the next step to be successful,” says Wa-
ters. “With their support, I can focus on the 
program and continue to build it, as opposed 
to getting bogged down with small adminis-
trative tasks.” 
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A trailblazer in safety
NC Fire and Safety making a difference in the community 

By Cindy Chan

You can never be too safe when it comes 
to safety, fire prevention and protection.

In 2010, NC Fire and Safety moved their 
safety consulting business from Alberta 
to Prince Rupert, B.C.

Nowadays, they still provide consulta-
tions, but the results from their field work 
in the northwest showed that a lot of 
communities were lacking in fire safety 
regulations and fire protection.

“We did some more research and found 
there wasn’t a lot of service providers 
that [specialized] in fire safety,” Derek 
Northcott, manager of NC Fire and Safe-
ty, says.

In addition to safety consulting on indi-
vidual projects, employees at NC Fire 
and Safety also write safety plans for 
companies, complete fire suppression in-
stallations and do inspections and main-
tenance. The company also carries out 
Transport Canada-approved hydrostatic 
testing. NC Fire and Safety is the only 
shop in northwestern B.C. that offers ap-
proved pressure testing up to 5,500 PSI. 
All technicians are fully trained and certi-
fied to the NFPA (National Fire Protection 
Association) regulation. 

Northcott says he had applied to Com-
munity Futures for funding in the begin-
ning – and he had gone back a couple of 
more times after that to discuss various 
challenges he’s faced and to share ideas.

“They’ve been great, offering some great 
advice and help in any way they can,” 
Northcott says. “They’re a lot easier to 
deal with than a bank. They were gra-
cious enough to help us out.”

In the future, Northcott hopes to hire three 
to five people to join the NC Fire and Safe-
ty team. Regarding equipment, he doesn’t 
anticipate a sizeable expansion.

For more information, visit  
www.ncfireandsafety.com. 
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As the saying goes, you may not be able to 
teach an old dog new tricks, but you can give 
an old dog products to enhance his way of 
life.

Dog Quality, located in 100 Mile House, B.C., 
sells products that help make life easier for 
older dogs. Ann-Marie Fleming, founder and 
CEO, says there are three main lines in her 
business: traction socks, diapers and stroll-
ers. The socks help senior dogs get around 
without slipping. The diapers are part of 
the business’s incontinence line which also 
includes blankets and pads. And the stroll-
ers are dedicated to helping senior dogs get 
around when their bodies won’t co-operate.

Seven years ago, Fleming created Dog Qual-
ity because her own two dogs were about to 
enter their senior years. 

“One had severe arthritis and the other had 
problems with his back, causing mobility is-
sues and incontinence,” Fleming recalls.

In her search for products and methods to 
help her furry friends, she was disappoint-
ed with how few solutions and treatments 
there were to help dogs as they age. Thus, 
Dog Quality was born.

“I originally started looking all over the 
world, trying to find products and bringing 
them under one roof,” Fleming says. “I real-
ized that there were some real shortages in 
terms of quality and selection, so we honed 
in on our specific products.”

In the beginning, Dog Quality products were 
being made in China, but as of last year, 
Fleming has been bringing the building pro-
cess back in B.C. Right now, the only product 
being made in China are socks, but Fleming 
says that will hopefully change by next year.

“Community Futures gave us funding to 
buy the machinery [to build our products],” 
Fleming says. “We do all the assembly in-
house.”

Dog Quality products are purchased online 
at dogquality.com, reaching dog lovers all 
acros the world. Fleming says 90 per cent 

Dog Quality: Helping older dogs enjoy life
By Cindy Chan
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of their sales come from the united States, 
while seven per cent comes from the united 
Kingdom.

“Only two per cent is from Canada,” Fleming 
laughs. “Community Futures really helped us 

to cover the upfront costs to make the leap 
from having everything done in China to hav-
ing it done here. We’re looking forward to the 
future where we bring the socks over and 
continue to develop new products.” 
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When the opportunity to purchase a local hauling business came 
knocking, two brothers in Quesnel, B.C. were ready to answer that 
door.

With the previous owner looking to retire, brothers Phillip and James 
Carter recognized the value and the need for the service in the com-
munity and decided to buy the small business.

The business has yet to find a catchy new handle to replace the cur-
rent one, 1007650 B.C. Ltd., and is instead known only by the name 
on the side of the trucks — James Carter — one of the two business 
partners. 

Starting in 2014 with a few trucks and trailers, the brothers began 
transporting cattle and hay for cattle between Prince George, Williams 
Lake and Dawson Creek. One year later, seeing that not much cattle 
or hay needed transporting after the fall, the brothers purchased log 
trailers and began hauling logs to areas such as West Fraser and 
Dunkley to fill out the remainder of the year. 

“Having multiple markets is a necessity these days,” says Phillip 
Carter. “So many things change from year to year in any industry 
so servicing these two markets keeps us busy throughout the year.”

Carter says when the opportunity to buy the hauling business arose, 

they first approached a large bank and found it didn’t have much to 

offer to a small business startup. But a bank employee suggested 

they visit the Community Futures office in Quesnel as another option. 

“I had a rough idea of a business plan, but when I met with Commu-

nity Futures, everything was broken down into details including what 

needed to be included on the business plan.”

Carter says Siggi at the Quesnel branch helped them iron out their 

business plan and he thinks she may have even put in a few goods 

word for them. 

“She went out of her way to ensure we knew exactly what we need-

ed.”

Future plans include continuing to grow the business and possibly 

change the name, which hasn’t been a priority as of yet. But the 

sound advice and guidance they received gave the two brothers what 

they needed to purchase their hauling business. 

“I would recommend them to anybody wanting to start a business,” 

says Carter. “Now that I’ve dealt with Community Futures, I would say 

it’s the only way to go when starting any small business.” 

The short and the long haul of it
Two brothers and one dream of 1007650 B.C. Ltd.
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What was once a childhood hobby turned into a lucrative business 
venture for Richard Wilby.

The Kelowna resident, by way of Fort St. John, originally started his 
fly fishing company, Forged Fly Fishing, in 2010 on Vancouver Island. 
The company designs fly reels, their No. 1 seller, as well as other fly 
fishing equipment. They sell their products across B.C., in Alberta and 
in the united States.

The idea came about because he and his dad thought it would be 
great way to get into the fishing industry because they fished so 
much together. When his father passed away, Wilby started the com-
pany in memory of him and even called their first reel the Requiem, 
which means “in memorial”.

“I started fly fishing when I was five years old. The first time when the 
fish took the fly, you can say I was hooked. It was the style of fishing 
that interested me most. From there, it’s amazing to go on the river 
and the lake and see someone else enjoy the reel you designed,” says 
Wilby, who runs the company with his wife Madeleine, the CFO. 

Wilby gets his products manufactured in Germany, China and Japan, 
and then assembles them himself in B.C. He approached Commu-

nity Futures Peace Liard last year when he needed funding for large 
quantities of a new reel. He says that his experience with Community 
Futures was seamless, as he gave them a copy of his business plan 
and they worked closely with him to get the process completed. 

Wilby originally approached the organization because they offered 
lower interest rates than the banks. They were also a lot more per-
sonable.

“It seemed like they were more wanting to help me instead of the 
bank. They want to help in succeeding with that, whereas the bank 
wants the interest rate. It’s like someone who doesn’t know you too 
well who believes in you.”

After receiving the loan, Wilby was able to produce the quantities 
needed to manufacture their new reel and he hopes to expand the 
company now and into the future.

“We will continue to do what we are doing, to expand into newer 
markets. We are very much a West Coast company, but I want to 
see Forged in every province and territory, and grow more in the 
states.” 

A reel success story
Community Futures helps Forged Fly Fishing to grow and expand

By Shayna Wiwierski
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Amanda Harriman has always had a passion 
for animals. What started off as working in a 
kennel when she was 16 years old led her to 
opening her own pet daycare, complete with 
grooming services and a store. Oh, and she’s 
only 23 years old.

Pets Plus Quesnel started out of Harriman’s 
home where she did dog grooming for small 
dogs. After seeing a need for expansion, she 

rented a larger area for grooming and re-
cently opened the storefront, located at 423 
Elliott Street in Quesnel, and expanded her 
services from simple dog grooming for small 
dogs to grooming all breeds, as well as guin-
ea pigs and rabbits. The space also houses a 
doggy daycare that helps with basic training 
and even uses the local river walk.

“I was always passionate about being with 
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Gone to the dogs
Pets Plus Quesnel provides pet care, 
grooming and daycare to furry residents

By Shayna Wiwierski

animals. I started working at a kennel when 
I was 16 and that’s where I learned to groom 
and get experience with the animals and I 
just enjoyed it so much,” says Harriman, 
who has a staff of two other women and 
is the sole proprietor in Pets Plus Quesnel. 
She is also a certified veterinary hospital as-
sistant, has her dog and cat first aid care 
and maintenance and knows Dogsafe Ca-
nine First Aid.

In order to open a storefront, Harriman went 
to Community Futures in Quesnel for their 
help in business planning. She got knowl-
edge on everything from marketing to mon-
ey management to customer service and 
even received help on a business plan. She 
also got a loan from Community Futures to 
help pay for the dog food and supplies.

“I heard of them through our real estate 
agent as he had asked me if I wanted to join 
the Quesnel Business Network, which was 
hosted at Community Futures’ office. I be-
came friends with a few people in the group 
and they had tons of programs that were 
reasonably priced or free and I could learn 
about the things that I hadn’t known prior.”

Harriman says that Quesnel is an awesome 
place to have a small business as the locals 
are very supportive. She recommends Com-
munity Futures as they provide education 
for owners who may not have a business 
background.

“It’s a great service, especially in our small 
community to learn about marketing and 
sales and everything.” 
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Raj and Sheila Basran established BKB 
Cedar Manufacturing in 2013, based out 
of McBride, B.C. BKB Cedar Manufac-
turing is a mill that manufactures cedar 
fence posts and rails, shake blocks and 
mulch and cedar chips for landscaping.

The mill was originally built in 2003 but 
ran for 18 months before shutting down. 
At the time, Rajpal Basran, current presi-
dent of BKB Cedar Manufacturing was 
logging for the McBride Community For-
est. In 2013, as Basran watched people 
leave town from lack of work, he decid-
ed to take a risk and open the mill, even 
though McBride’s population was slowly 
decreasing.

The startup cost for BKB Cedar Manu-
facturing was quite hefty as the electri-
cal wires had to be completely replaced, 
and the mill was vacant for so long that 
repairs had to be done on machines too. 
Basran needed help with operating capital 
– the post and rail industry logs needed to 
be put in the yard to make the product, but 
the product couldn’t go out until spring. 
It was roughly three to four months be-
fore any revenue came in. Basran says no 
banks would look at a new company with-
out two-year financials. That was when 
Basran turned to Community Futures. He 
received a loan to help pay for operating 
expenses.

Today, BKB Cedar Manufacturing has 
been operating for three years with 22 
full-time employees. The company has 
clients all over North America, in such 
places like Texas, California and the Mid-
west. Domestically, they sell to markets in 
Calgary, Edmonton, Grande Prairie, Fort 
St. John and many other locations.

Basran is grateful that Community Futures 
took a chance to start up this company 
when no banks would. Thanks to the loan, 
BKB Cedar Manufacturing is expanding 
into different markets and growing stron-
ger every day. 
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The outdoor life is unforgiving. It takes strength, mental disci-
pline, drive and resources. This is the beauty of the outdoors, 
explains Amanda Aven, owner and operator of Oober Outfitter 
– Outdoor Equipment Sales. 

“It takes the community to provide and feed the passion and blaze 
trail for the next generation,” she says, adding she discovered 
her love for adventure just three years ago while learning how 
to provide this intriguing lifestyle for her two young daughters 
as a single mom. “This motivated my daughters and I to create a 
business model that is a vehicle for the community to lend a hand 
to the younger generation. To open the door to the outdoors in 
our own communities. Education, financial relief and adventure! 
To offer a product, that with our experience as a family, we know 
can help others be successful and enjoy their time outdoors.”

Oober Outfitter puts together affordable fishing adventure back-
packs, preloaded with many quality items - both Oober Outfitter-
brand gear combined with other quality products. Not only do these 
quality packages take the guess work out of starting out by offering 
all the essential gear for a fun and engaging trip, but Aven offers 
the gear at an affordable cost compared to retail stores.

The company has also partnered with the local community Big 
Brothers and Big Sisters - Youth Mentorship Program (BBBS of 

Fort St. John) to get this awesome fishing gear into the hands of 
youth in community that might not otherwise get the opportunity.

It’s just one way Aven is paying it forward after all the guidance 
she received from Community Futures as she started her business.

“As a small business owner, I can’t help but be very grateful for 
Community Futures Peace Liard. I was aware they were in the 
community for years, but I hadn’t quite understood how the pro-
cess worked or what a fantastic opportunity it is for anyone pas-
sionate and driven to become self-employed or a business owner 
in need of resources,” she states. “I learned about Community 
Futures one day when I went into the local job search seeking 
employment or a resource of any kind. Soon I was meeting with 
my business mentor Bonnie McLean at Community Futures, at-
tending business training, gathering my resources and creating 
my professional business plan. All the while, [I was] receiving 
help with my day-to-day living expenses and motivated by being 
accountable for my efforts.”

With so many offered services available for economic develop-
ment and personal business success, Aven states she’d recom-
mend any entrepreneur to have a look at Community Futures. 

“It could change your life and your business.” 

Take it outside
Community Futures Peace Liard helps a single mom find her 
entrepreneurial spirit and passion for getting people outdoors

By Carly Peters
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Turning a hobby into a business became a reality for Rudi Peters 
when he decided to take his hobby bee farm and make it a full-time 
job.

Originally Peters’ pastime approximately eight years ago, Skeena 
Valley Apiary produces two varieties of honey and also produces 
bees for sale to other beekeepers. Peters says the reception has 
been incredible and people are both interested in the rich, flavourful 
fruits of the bees and in the beekeeping itself.

“There are generally two reactions which are at the opposite ends of 
the spectrum,” says Peters. “One group is completely enthralled with 
the idea of bees, and the other group questions what in the heck I’m 
doing with these things.” 

He says the bee business is very seasonal, typically spending Octo-
ber through March building new boxes and repairing equipment until 
the bees begin to stir in April. 

“When the bees wake up, things get very entertaining from April until 
mid-September,” he says.

Peters says honeybees don’t hibernate during the cold months – in-
stead, they cluster. When the temperature starts dropping below 10 
degrees, all male bees are evicted from the hive in the fall. 

“The hive is very efficient and thinks as a unit,” he says. “There is no 
sentimentality in the hive. It’s very Machiavellian.”

The bees all huddle together inside the hive preserving energy and 
slowing their metabolic rates to reduce consumption of honey over 
the winter months. He says one hive generates energy equivalent to 
41 lightbulbs.

Peters currently has two strains of bees — Carniolan and Russian 
— producing two varieties of honey. Fireweed honey, known as 
the champagne of honey, is produced in the mountains. Wildflower 
honey is produced in Terrace and can include whatever is in the 
area including dandelion and fruit trees, and produces a stronger 
multi-flavoured taste. Both honeys have won provincial awards of 
excellence, and provincial taste-testing competition.

He will have a third strain of bees next year called a Caucasian breed 
and his apiary will be the only one in Canada to carry them. 

When Peters decided to retire from his denture practice in Terrace, 
B.C. and become a full-time beekeeper, he had 40 hives. To take the 
next step, his accountant suggested he approach Community Fu-
tures. 

“What I like about Community Futures is that they don’t just look at 
the numeric formula,” he says. “They asked me to show them how 
the business worked so they could better understand and make an 
informed decision.”

Business of buzzing
All about bees at Skeena Valley Apiary

Peters presented a business plan with financial projections and 
pitched it to Community Futures. 

“They saw a need for the business and they helped to secure fund-
ing,” he says. “They have been absolutely incredible to work with and 
I have nothing but praise for them.”

The apiary now has 200 honey production hives, along with 300 mat-
ing nucs for queen production. Both honey and bees are in demand, 
and in April, Peters will be furthering his education on breeding bees. 
He will travel to Washington to train with Sue Cobey, an internation-
al specialist in the field of instrumental insemination and honeybee 
breeding, where he will learn to perform high-end selections and se-
lective breeding of bees. 
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The Missing Link has been found – and it 
is located in Williams Lake!

Stacey Comeau founded the Missing Link 
Jewellery Repair store after the closing of 
his long-term employer Excelsior Jewel-
lery where he had worked for 29 years. 

During his time at Excelsior, some of his 
main responsibilities included repairing 
chains and sizing rings, although Comeau 
says he did a bit of anything and every-
thing.

With the store closing down, Comeau saw 

that there was an opportunity in jewelry 
repair for him to start his own local busi-
ness, and that is just what he decided to 
do. 

By word of mouth, Comeau was directed 
to go talk to the staff at Community Fu-
tures Cariboo Chilcotin for help on start-
ing his own business. By February of 
2015, Comeau was participating in the 
self-employment program business plan 
workshops. By May 2015, he was open 
and ready for business at his storefront 
location.

He is successfully celebrating his second 
year of business and heading into his third 
year. Comeau not only works with jewelry 
repairs, but he has also found success in 
on-site battery repairs, trophies and en-
graving, sizing up or down rings, replac-
ing stones, plastic name tags and much 
more. As well, Comeau offers a selection 
of secondhand jewelry.

You can find Comeau at 123 2nd Ave. in 
Williams Lake or “like” him on Facebook at 
“Missing Link Jewellery Repairs”.

Missing Link: Jewelry Repairs
By Cindy Chan

By word of mouth, Comeau was directed to go talk to the 
staff at Community Futures Cariboo Chilcotin for help on 
starting his own business. 
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Sometimes it seems it’s not we who 
choose the career, but the career that 
chooses us. For Derek Peterson, his ca-
reer began early with a few food service 
jobs before finding his true calling in car-
pentry. 

Peterson began working for a small resi-
dential construction company under the 
owner of Chris Carter who took him on as 
an apprentice.  With great enthusiasm, he 
says, “It was then I realized I loved wood-
working and the reaction of the people’s 
faces when you turn something old into 
something new and exciting.” This passion 
encouraged Peterson to graduate as a Red 
Seal carpenter and continue working in 
the industry.

But, in 2012, doctors found a tumour cell 
the size of small orange behind Peterson’s 
knee. Luckily it was benign, but its re-
moval reduced his mobility to the point he 
couldn’t work anymore. After three years 
of rehabilitation, Peterson began to walk 
again, unaided, and he decided to put an 
ad on Kijiji looking for small construction 
jobs. It wasn’t long before his voicemail 
and inbox were being flooded with re-
quests for his services and it was then he 
decided to go in to business for himself.

With the help of Community Futures, Pe-
terson was able to create a business plan 
and secure financing to start River Point 
Construction Ltd.

“River Point Construction Ltd. would not 
be where it is without Community Futures. 
They gave me the knowledge and exper-
tise of running a business and helped to 
finance me and expand my ideas to create 
the business I have today,” he says.

Today, River Point Construction Ltd. spe-
cializes in residential construction, tack-
ling jobs from custom sheds, to decks, 

Go get your dream
River Point Construction Ltd. succeeds with the help of 
Community Futures

By Carly Peters

to new houses. They also specialize in 
building envelopes and renovating older 
homes to become more energy-efficient 
and water-tight.

Peterson has also become more educated 
in business and advises others if they put 
in the time and dedication they can meet 
their entrepreneurial goals.

“Starting a business does not happen 
overnight. It takes a lot of dedication, time, 
hard work and financing to compete in 
this industry,” he says. “But go get your 
dream. Don’t wait around for it to come to 
you. Take that risk, because if you don’t, 
you will not succeed.” 
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Topley, B.C. is a small unincorporated 
community between Burns Lake and 
Houston and part of the Regional District 
of Bulkley-Nechako. It is one of the few 
communities of its kind that has a fire 
department. The Topley Fire Department 
was the result of a scary incident that took 
place over 20 years ago.  

According to Jerry Botti, Topley Fire De-
partment board chair, before the exis-
tence of the department a fire started in a 
house with children trapped inside. At that 
time the neighbours sprang into action to 
put the fire out and luckily everyone got 
out safely with no injuries. This incident 

sparked an important conversation among 
the citizens of Topley.

“We needed a fire department here,” Botti 
says. “There was a decision made by a 
few people to see if we could set up a fire 
department.”

Botti says the regional district government 
wouldn’t fund a fire department in a rural 
area at that time. “Through the efforts of a 
group of volunteers, the citizens basically 
scrounged everything they could to get a 
fire department started,” Botti says.

At the time, buying a fire truck was a 
huge purchase, so the volunteers turned 
to Community Futures Nadina for a small 

Topley Volunteer  
Fire Department 
By Cindy Chan

loan to purchase a used fire truck in Ab-
botsford.  The fire department was also 
able to buy used firefighting turnout gear, 
hoses and other pieces of equipment. 

The Topley Fire Department consists of 
volunteers. There are 15 volunteer fire-
fighters, seven board members, three fire 
trucks, a rescue truck, water tender and 
an extra truck with a larger water tank. 
“This is a rural fire department, so we 
don’t have fire hydrants or anything like 
that,” Botti says.

Years later, a referendum was held 
through the regional district were the 
residents of the Topley area voted over-
whelmingly in favour of an increase in 
taxes to support the basic needs of the 
fire department. The fire department pro-
vides fire protection, first responder and 
road rescue services to the area. They 
all receive first responder and firefighter 
training which is mandated by the Prov-
ince of British Columbia through the re-
gional district that oversees rural fire de-
partments, Botti explains.

Once again with the assistance of Com-
munity Futures Nadina, the fire depart-
ment moved forward to access a loan to 
purchased its own energy-efficient build-
ing – another progression for the Topley 
Volunteer Fire Department to solidly es-
tablish themselves as an essential service 
of the community.” 

Supporting women entrepreneurs in Northern BC

Fueling BC women entrepreneurs since 1995

Cheryl Farmer
Business Advisor

Women’s Enterprise Centre

Supported by:  
Western Economic  
Diversification Canada

womensenterprise.ca 
1.800.643.7014

@businesswomenbc | Facebook.com/wecbc

BUSINESS SKILLS TRAINING
on subjects pivotal to business success

BUSINESS LOANS UP TO $150K
to help you start, scale or buy a business

FREE BUSINESS ADVISORY SERVICES
for entrepreneurs in all stages of business

PRACTICAL RESOURCES
including tips, tools and growth 
strategies for success

MENTORING
from experienced BC business owners
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When one door closes, another opens, as 
the saying goes. And for Nelson Furtado, a 
downturn in forestry opened the door to a 
successful business.

Furtado worked in the forestry industry for 
a number of years, but when production fell 
sharply in 2006, he had an itch to start his 
own business. So that same year, he estab-
lished Skeena Glass Ltd. as an independent 
glass shop. 

“It had simple beginnings, as a ‘mom and 
pop’ shop,” Furtado says. For the first three 
years, the business was a limited partner-
ship with his brother, after which Furtado 
took over as president. 

“It wasn’t easy,” he says. “It was a real chal-
lenge competing against the larger, estab-
lished competitors.” 

But with a lot of hard work he has outgrown 
his competitors. Now, as a Speedy Glass 
franchisee, he does the most glass volume 
in Terrace and has six employees.

Nelson is quick to give credit to Community 
Futures for their assistance throughout the 
last 10 years. He says Community Futures 
was with him the whole way, from creating 
a business plan, to working with him to lease 
a new building when it came time to expand, 
to helping with a loan for improvements.

“I worked with Community Futures,” Furta-
do says, noting that Community Futuresis a 
big supporter of business and it’s great just 
to have someone “just to bounce ideas off 
and get feedback.”

Nelson knows business never easy, but he’s 
happy with the way his business has evolved 
and grown. 

“There are always challenges with the 
economy, especially recently, but things are 
looking good,” he says. “With LNG bringing 
hope to the region, business could grow 
even more. And without Community Fu-
tures, none of this would be possible.” 

Skeena Glass shatters expectations
By Lyndon McLean

A fairly new company is ready and willing to 
make the lives of many British Columbians 
a lot easier.

Homestead Services, located in 108 Mile 
Ranch, B.C., officially opened its doors on 
March 15, 2016. Founded by Jesse and 
Lynda Mahoney, Homestead Services pro-
vides home maintenance, yard and garden 
care and auto repair to people of all ages, 
but mostly to senior citizens, which is their 
target market.

When they got laid off from their jobs, the 
Mahoneys were deciding whether to go into 
early retirement or look for another job. 

“We started looking at the problems that our 
parents have encountered as they age. Lyn-
da was driven towards providing services to 
seniors,” Jesse says. “We talked with Com-
munity Futures in Williams Lake as to what 
types of businesses are needed today. With-

out a hesitation, they said, ‘senior citizens – 
anything to do with senior citizens.’ That’s 
what Lynda wanted to do anyway.”

The Mahoneys ventured into the direction 
of maintenance for seniors as opposed to 
health care.

“There’s nobody there that can provide the 
whole vehicle maintenance, yard care and 
so on, other than calling the guy next door,” 
Jesse explains. “Once [senior citizens] get to 
that point where they need help with lawns 
and cleaning out their gutters, they’re stuck 
with talking to the neighbour to find out who 
they can get to do this and that. We’re ca-
pable and we can do all of that.”

Another piece of important information is 
that in order to perform these services, one 
has to be insured – something that a lot of 
people don’t know. Fortunately, Homestead 
Services is covered by WorkSafeBC.

According to Lynda, Homestead Services is 
currently trying to get into the market of cot-
tage care in addition to home, lawn and auto 
care. Many international visitors to B.C. have 
summer homes in which they live for a few 
months at a time.

For more information, visit  
yourhomestead.ca. 

At your service
Homestead Services aims to help others

By Cindy Chan
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In the peaceful, forested landscape of northern B.C. sits the Arctic 
Divide Ranch, Lodge and Motel in Dease Lake, the perfect place to 
step away from the busy world and enjoy nature. For guests, it’s 
dreamlike, but for owners Sofia and Derek Ingram, it’s a dream come 
true.

Sofia and Derek previously lived in Prince George, working in differ-
ent careers: Sofia as a member of the RCMP (having previously been 
stationed in Dease Lake) and Derek a self-employed consultant. 

Even after she transferred to Prince George in 2014, Sofia often 
thought of the Arctic Divide Lodge, which had been for sale for sev-
eral years. After she and Derek met, they had a conversation over a 
glass of wine and, suddenly, the thought of buying the lodge started 
to become a reality.

“We looked around the property, thought about the cost benefit and 
considered the challenges and deterrents,” Derek says. After much 
consideration, they made the leap. “We sold everything in Prince 
George and took a big chance.”

Both had been in business for themselves at some point, so they 
knew what they were getting into. Derek had worked in natural 
resource management and hospitality, and Sofia had a hospitality 
business when she lived in Vernon. Sofia had previously dealt with 
Community Futures for her business, so when a friend suggested 

she approach the office in Terrace about Arctic Divide, it made per-
fect sense. 

Derek started a business plan, and Community Futures assisted the 
couple with feedback and worked with them and the bank to make 
arrangements for a mortgage. 

“It was nice of them and the bank to work hand in hand to make the 
mortgage personalized,” Sofia says. “They went through all of the 
details thoroughly and set a good schedule for us.”

The lodge was already established so they’ve been able to build on 
regular business, as well as return clientele. Derek and Sofia are 
renovating the main building and expanding the property to make it 
a ranch. Horses have always been a passion for them, so the three 
parcels the lodge sits on will feature barns, stables and trails. Derek 
is also building mountain bike and walking trails in and around Dease 
Lake.

Sofia and Derek say they’ve learned to better manage time and set 
priorities, and they both work at all of the jobs in the lodge, which is 
a challenge, particularly with a child – baby Iona was born in April of 
2016, and though she can’t help with renovations, she’s a welcoming 
little mascot.

“We’re very happy with the progress,” Derek says. “Owning a busi-
ness like this has been on our bucket lists for a long time.” 

Arctic Divide Ranch:  
From dream to reality
By Lyndon McLean
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“Blooming Arrangements is aiming to make Houston, B.C. a more fra-
grant, colourful place.

At the age of 25, Lorinda Vanderheide has been running Blooming Ar-
rangements since January 2013. She started her business based out 
of her home but quickly discovered she had outgrown that space. By 
November 2013, she opened her storefront. 

In the early stages of her business, Vanderheide recalls receiving her 
first shipment of flowers for Valentine’s Day to test the market and 
surely enough, her flowers were well-received.

“I set up in the mall parking lot on Friday and Saturday, and by the 
afternoon on Saturday, I was sold out,” Vanderheide says.

From that point forward, she hosted small events and carried out a 
survey to see if her business was desired in Houston.

“Over 90 per cent said yes,” Vanderheide says. “From there, I knew I 
needed to take this business further, which meant I needed a store-
front. I knew I needed a bit more financial backing.”

With assistance from her friends and family, Vanderheide was able to 

put together a business plan to present to Community Futures Nadina. 
Vanderheide remembers being nervous before presenting – however, 
after working together with Community Futures Nadina, her loan was 
approved and she had the funds required to open up shop.

“If it wasn’t for Community Futures Nadina, I wouldn’t have been able to 
start the storefront,” Vanderheide says.

Since then, the floral shop has provided flowers for all sorts of celebra-
tions such as weddings, fundraisers, graduations and birthdays. As 
well, Blooming Arrangements has been nominated for various awards, 
and Lorinda received the Houston & District Chamber of Commerce’s 
“Business Person of the Year Award” in 2014.

Vanderheide takes care of the entire operation of her business on her 
own, from ordering and receiving product, taking orders and interact-
ing with her customers directly and designing and building the flower 
arrangements. “I am proud of where my business has gone, and I 
worked hard over the years to make it a part of the community,” Van-
derheide says.” 

Blooming Arrangements 
By Cindy Chan

The best things in life are dehydrated.

That’s the philosophy over at Buster’s Tasty Treats, whose operation 
is based out of Prince George, B.C. Patricia Shilson is the founder 
and CEO of the business, which provides dehydrated goodies for 
dogs, such as beef liver, chicken, beef and fish.

Twelve years ago, Shilson was a one-woman operation. A lover of 
dogs, she alone made dog biscuits and dog beds as a hobby. One 
day, she walked into a pet store and saw packaged sliced liver being 
sold, and that’s when it clicked for her. Shilson decided to produce 
all-natural, non-preservative, non-additive healthy treats for dogs.

“I thought, ‘I can do that.’ I went out and bought a really good knife 
and purchased some liver and sliced it as thin as I could. I went and 
purchased a home dehydrator – and that’s how I started,” she says.

As the small business grew, the home dehydrator eventually gradu-
ated to six nine-tray dehydrators, a 14-tray dehydrator and, as of this 
year, a commercial dehydrator.

Buster’s Tasty Treats pays homage to Shilson’s late dog, Buster. Born 

in 2000, the Shetland Sheepdog died in 2008 from pancreatitis. 

“I wanted a new name for the business. I saw Buster’s picture on the 
wall and thought, ‘he’s never going to be forgotten.’ That’s when the 
name Buster’s Tasty Treats was official,” Shilson says.

The clientele for Buster’s Tasty Treats is eclectic. The company is 
now more than just a hobby and sells the product throughout the 
province of British Columbia. 

Community Futures played a huge role in getting Buster’s Tasty 
Treats off the ground. Shilson, her daughter and her son approached 
the office in Prince Rupert and applied for a loan. The money they 
received helped to pay for the commercial dehydrator.

“We’re doing very well. All we can do now is grow,” Shilson says. 

Got treats? We do 
By Cindy Chan
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Sharon Sampson runs The North End Store 
out of her basement in Lax Kw’alaams, B.C. 
She started her business 35 years ago to 
bring grocery items to the small village that is 
only accessible by boat or float plane. 

When Sampson did branch out and open a 
storefront, a natural disaster caused her to 
move the business back home. 

“We had a little earthquake that caused dam-
age to the foundation, which cracked into four 
pieces,” Sampson recalls. “The people from 

whom we bought the space didn’t put in rebar. 
It was a major job, so we had to move [the 
store] back to our home.”

Sampson did not let the setback dampen her 
spirits – instead, she renovated and added 
space to her home to accommodate more 
products. It is now 90 feet long, and she envi-
sions further expansions in the future. Despite 
the loss of the storefront, business hasn’t 
slowed down at all. Sampson says that her 
children, all grown up and living on their own, 
help out when they stop by.

Sampson is also fortunate to have help from 
Community Futures in Prince Rupert. Some-
one recommended that she should approach 
Community Futures many years ago, and she 
hasn’t looked back. She recalls that her first 
loan was to purchase a deep fryer for the 
restaurant that was operated within the store-
front. 

Sampson says there are perks to working out 
of her house. “We have longer hours now. 
We’re open from 9 a.m. to 11 p.m.”  

Meeting a need
By Cindy Chan

Society benefits from strong economies. The 
ability to engage internationally is essential to 
economic health in the current context, and 
even more so in the one that is emerging. 
Governments can play a role in helping firms 
to navigate the early stages of building new 
links.

That is the underlying concept of the Export 
Navigator pilot program launched by the 
British Columbia Ministry of International 
Trade in October 2016. Export Navigator 
helps growth-oriented businesses in British 
Columbia become successful, profitable ex-
porters by connecting them to the programs 
and support services that are specific to their 
needs.

The program takes a one-on-one approach 
with owners and key managers to assess 
their export readiness and business needs, 
evaluate their identified export opportunity, 
assist in developing a customized export 
strategy, refer them to services specific to 
their needs, navigate export-related issues 
and provide ongoing support.

In the five months since the pilot has started, 
three themes are quickly emerging in the 
northern region:

Market access: While firms must be able to 
sell their own products, they are less ready to 
systematically identify prospects and qualify 
customers in markets with which they are 
unfamiliar. The program has assisted many 
firms to get the information they need on the 
broader market trends, locate specific lists 
of potential customers, access services that 
help them check the credit quality of pros-
pects outside of Canada and even finance 
sales to international customers.

Regulatory framework: Going into a new 
jurisdiction, whether within Canada or inter-
nationally, often involves navigating a myriad 
of regulations that differ in some significant 
ways to the B.C. setting. While some areas 
of difference are easily visible, others can be 
located in surprising settings. The northern 
B.C. pilot has worked with firms to identify 
where regulations apply in Alberta, Alaska 
and Washington, and current conversa-
tions suggest that this will increase in scope 
quickly.

Preparing for expansion: An initial hurdle 
facing firms that are exploring new markets 
is that owners are often too busy working in 
the business to break free long enough to 

work on it. The pilot has found that this is a 
common problem, and has needed to spend 
significant time with business owners to get 
them ready to tackle the areas identified ear-
lier.

While the program is still in its second quar-
ter of operation, there have been some no-
table successes. Several firms are actively 
exploring opportunities in new markets as a 
result of customer demand, and have used 
the service to address the shifts in operat-
ing requirements ahead of time, rather than 
finding out afterwards that a step had been 
missed. Particular interest in systematically 
identifying, assessing and qualifying new 
markets has resulted in shifts in sales ap-
proaches by a number of firms with long 
track records in business. A teleconference 
on pipeline spill detection and water use 
reduction in oil and gas in Alberta drew 21 
firms from across northern B.C., and several 
are engaged in followup efforts to develop 
that potential.   

Export Navigator pilot update
By Charles Scott
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Your trusted advisor
KPMG’s team of professionals are here to serve your 
business needs. Contact us to find out how we can 
help your business.

177 Victoria Street, Suite 400
Prince George, BC  V2L 5R8
250-563-7151

kpmg.ca

It’s not easy being the tech guy for most of 
northwestern British Columbia, but Simon 
Franklin has taken the job head-on.

Franklin is the founder and owner of BC 
Web, based out of Smithers, B.C. He es-
tablished the company in 1998 with the 
assistance of Community Futures Nadina. 
Prior to entering the field of technology, 
Franklin, equipped with a bachelor’s de-
gree in science, was working in the forest 
resource sector, doing biology research. 
He had done that for a number of years, 
and later realized in order to move up in 
the field he had to obtain a master’s de-
gree.

“At that point in time, I didn’t want to 
move, so I decided to start a business 
instead,” he says. “My other love had al-
ways been technology – teaching tech-
nology to classmates in high school and 
university. I did a minor in technology, so I 
leveraged that background and moved on 
to something new.”

In the company’s early days, Apple prod-
ucts were the primary focus. Since then, 
BC Web has expanded to include many 
other services and products. 

“We still do Apple; we’re the only Apple 
specialist in northwestern B.C., but now 
we have lots of other facets to the busi-
ness,” Franklin says.

A couple of years after Franklin created 
BC Web, he brought in a business partner 
who specialized in web design – which 
was a new offering at the company.

“We opened up a second focus for us 
which was website design and website 
hosting,” Franklin says. 

Later on, BC Web started selling camera 
hardware, such as Nikon and Canon cam-
era bodies and lenses. It also became a 
Rogers dealer, selling the entire Rogers 
cellphone product line.

BC Web provides tech products and 
support to northwestern B.C.
By Cindy Chan

“In recent years, we’ve added a number 
of other specialties, including data re-
covery from hard drives. We now offer 
IT services, not just for Apple but PC as 
well,” Franklin explains. “We also moved 
into cleaning and restoring mobile devic-
es, cellphones and tablets that have had 
an accidental spill on them.”

Franklin recalls taking part in a program 
about 20 years ago offered by Commu-

nity Futures Nadina which allowed him 
to build BC Web from the ground up. He 
wrote up a business plan with a Com-
munity Futures advisor, and received 
an employment assistance benefit and a 
business loan over five years to help with 
startup costs.

For more information, visit bcweb.ca. 

In the company’s early days, Apple 
products were the primary focus. Since 
then, BC Web has expanded to include 
many other services and products. 
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Creating efficiencies is a must for any busi-
ness owner, project manager or director of 
operations. For Bart Wagner, founder and 
CTO of Business 2 Mobile Communications 
Inc., creating efficiencies is his business.

Located in Prince George, B.C., Business-
2Mobile develops business solutions for in-
dustrial and resource companies. using 25 
years of programming and technology expe-
rience, Business2Mobile helps companies 
improve and manage business processes 
such as safety certification, operational ac-
counting, project management, data collec-
tions and mobile reporting. 

Working with clients in industries such as 
forestry, mining, oil and gas, environmental 
monitoring, agriculture, government, educa-
tion and health and safety sectors, Business-
2Mobile uses its vast technology experience 
to simplify and expedite business processes.

“Rather than having 35 different laptops 
where everyone is working on individual 
spreadsheets, we have created a database 
and application that is customized by role 
which connects the multiple layers of data 

together.” he says. “All of the information 
is centralized and updated in real-time so 
anyone with authorization can see work 
performed, cost of work, what has been in-
voiced and what has been paid. No files, no 
paper and no time spent chasing anomalies.”

Wagner says the average manager in a 
100-person camp would have a five-inch 
stack of paper at the end of the week. With 
safety certifications, paperwork, courses and 
policies to electronically format, the onboard-
ing process would take weeks to complete. 
He says with their system, an entire crew 
would be onboarded in just a few days. 

While making business process easier is his 
goal, Wagner says he had difficulty when 
securing funding for Business2Mobile. Be-
cause a technology company has no tangible 
products or assets, the traditional banks he 
approached for financing gave him a flat-out 
no.

When he met with a representative at Com-
munity Futures, Wagner says he described 
his business along with the companies he 
had already been contracted to work for. 

Business helping business

Cheryll Turcotte, Bart Wagner and office staffers Bella, Gibson and Mobeley.

“Community Futures recognized the names 
of the industrial companies we worked with 
and knew of similar companies that would 
also use our service, so they were able to 
grasp the business model,” he says.

Making an effort and taking the time to un-
derstand what Business2Mobile offered and 
how it operated, and knowing the local mar-
ket, Community Futures could see how the 
business would be beneficial for the com-
munity.

“We take a jobs-to-be-done approach,” says 
Wagner. “We talk less about the strengths 
and features of our technology, and focus 
on the problems our clients have identified. 
By approaching the business process rather 
than the technology, we are better able to 
communicate what we can do for them.” 

Wagner says the resource sector is com-
pletely underserved when it comes to tech-
nology. “A client comes to us after they have 
tried some off-the-shelf products and other 
out-dated solutions. They know what prob-
lem it is they need to solve, but have no idea 
how to go about solving it,” he says. “That 
is where our expertise comes in. We solve 
very complex data conundrums that most 
small tech companies won’t touch. The more 
challenging the problem, the more we want 
to solve it.” 

Wagner says his company and Community 
Futures operate under a similar philosophy 
and positive attitude about working with, and 
growing, companies that can be strong in the 
North.

“We try to offer technology, and Community 
Futures tries to offer funding and support to 
companies and owners who live here and in-
vest back into the community,” he says. “It is 
extremely gratifying to know that what we do 
makes a positive difference where we live. 
We may only be an office of two people but 
we have contributed to the creation of many 
jobs by improving the flow of business op-
erations for our clients. In our books that’s a 
win for us and for Community Futures.”  
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Local Supply Company is the result of two separately 
owned companies coming together to become a single 
entity.

Before Local Supply Company – located in Smithers, B.C. 
– came on to the scene, husband-and-wife team Jason 
and Joscelyn Krauskopf bought Rayz Board Shop in 2003. 
At the time, Jason was working towards a degree in for-
estry at the university of Northern British Columbia while 
Joscelyn was aiming for a degree in biology. 

While the Krauskopfs were running Rayz Board Shop – 
a store that sold snowboards, skateboards, water sports 
gear and so on – a couple named Dave Walter and Nata-
sha Tessier-Walter were working at Valhalla Pure Outfit-
ters, which they’ve owned for about seven years, selling 
items for skiing, hiking, camping and the like. 

“There are several Valhalla [stores] throughout B.C. and 
Alberta, but Dave left the franchise personally and joined 
Rayz Board Shop,” Jason says. “This [past] October, we 
merged the two stores and created Local Supply Com-
pany.” The combined store sells outdoor products such as 
skateboards, paddle boards, footwear and apparel, snow-
boards, skis and camping and hiking gear.

Jason says the four of them called their new business Lo-
cal Supply Company because they didn’t want to limit the 
company to just outdoor goods and boards. As well, they 
wanted to place emphasis on buying local and supporting 
local businesses.

“Dave and I are both locals to Smithers,” Jason says. “We 
truly believed in the whole shopping local [concept]. We 
support local, we get our T-shirts and hats made locally, 
we order our bags from a local supplier and we sell prod-
ucts produced either locally, in B.C. or North America.”

Back then, business wasn’t written in the stars for Jason. 
He grew up in Smithers, working numerous jobs. Even 
after he earned his forestry degree, he was working at a 
bike shop called McBike for a while. He had an opportunity 
to work run the shop for a year, which gave him the idea 
to own his own business. 

“I bought Rayz Board Shop while I was in my last semes-
ter of university. I took a course through Community Fu-
tures, did the business program, wrote a business plan 
and applied for a loan,” Jason recalls. “They helped me 
out through the program. I got approved to the business. 
That’s how it happened, in a nutshell.” 

When two become one
Get your gear at Local Supply Company

By Cindy Chan
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The winter months in British Columbia can 
sometimes be hard on the province’s flora 
and fauna, but when you run a seasonal 
business it can also impact your day-to-day 
efforts. Hillside Garden Company-Hillside 
Greens felt the brunt of Mother Nature 
when an accumulation of snow collapsed 
their greenhouse, a hindrance to the thriving 
business. But with the help of Community 
Futures, bulbs and blossoms are once again 
blooming under a brand new structure.

Brant and Dawn Leer, owners of Hillside 
Garden Company-Hillside Greens, pur-
chased the long-standing business in 2000 
as a complement to his already established 

landscaping company. Since its inception 
in 1960, Hillside Garden Company-Hillside 
Greens has been a spring and summer fo-
cal point for Dawson Creek, providing a va-
riety of plants, from annuals to perennials to 
tropicals to trees and shrubs. In 2005, Leer 
began the stages of three-par golf course, 
completing all the phases in 2012. He also 
expanded the business to include a tea 
house and gift shop.

Everything was coming up roses until a 
large accumulation of snow on the roof of 
the garden centre’s greenhouse collapsed 
the building. Leer’s regular financial insti-
tution suggested he apply for a bridge loan 

with the Dawson Creek branch of Commu-
nity Futures in order to purchase a new en-
gineered structure that could withstand the 
elements. Not only did the organization pro-
vide the financial means for the new build-
ing, but they also came to the garden centre 
and worked with Leer on cash flow projec-
tions and helped with budgeting.

“Community Futures helped with those 
capital costs and helped us recover to be in 
full operation once again,” he states, adding 
he’d recommend the organization to other 
business who require financial assistance 
and advice. 

Back in bloom
Hillside Garden Company-Hillside Greens is growing again,  
thanks to Community Futures

By Carly Peters

“In January 2016, an opportunity arose for 
Sandy and Chantelle Harms, Mick Brown 
and Aisling Sheridan. Aurora Truck Centre 
Ltd., an auto wrecking and towing company 
previously owned by Chantelle’s father, who 
was looking to semi-retire, approached the 
Harmses with an offer to sell them his 
towing and low bedding assets. Wanting 
to uphold Aurora Truck Centre Ltd.’s repu-
table services, Sandy and Chantelle knew 
it couldn’t be done alone and approached 
Mick and Aisling to become partners in this 
opportunity.

“Starting a business isn’t an easy venture. 
There are so many different aspects from 
planning, to financing, to day-to-day opera-
tions that need to be considered. To make 

our goals come true, we needed help,” Ais-
ling says.

The four reached out to Community Futures 
Nadina for startup consulting, business plan-
ning support and access to capital. “Without 
Community Futures Nadina working with our 
local credit union, we wouldn’t have been 
able to purchase all the assets needed to op-
erate on a large scale,” Mick states.

In July 2016, the four launched Aurora Tow-
ing Ltd. Located in Houston, B.C., but ser-
vicing western Canada and the Northwest 
Territories, Aurora Towing Ltd. provides 
light to heavy-duty towing and recovery, 
local and long-distance towing, an ICBC 
certified secure compound, up to nine axle 
low bedding capabilities, specialty moves, 

oversized and extraordinary loads, tractor 
services, pilot vehicle services, boosts and 
lockouts. 

“We’ve expanded into doing extraordinary 
loads. We’re working a lot more for the min-
ing sector and the forestry industry. These 
services were somewhat established be-
fore, but we’ve definitely been able to ramp 
them up,” Sandy adds. 

“I enjoyed dealing with Community Futures 
Nadina as it made the process of starting 
a business less intimidating. They showed 
their faith in us and in our ideas to maintain 
a successful business. They also provided 
a comfortable atmosphere and proved to 
be approachable throughout the entire pro-
cess,” Chantelle says. “ 

Aurora Towing Ltd.
By Cindy Chan
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Like many people, Dan Johnson is no stranger to falling off the weight 
loss wagon. But when his health journey also turned into a business 
opportunity, he knew he needed a “spotter” - Community Futures 
B.C. - to get his dream in good shape.

“I tried to be fit and always failed. I’d last six months at a regular gym, 
eat nothing but chicken, broccoli and rice and fail,” he states, adding 
for a brief time he found a passion for boxing but an injury caused a 
downward spiral for a few years, leading to bad habits and additional 
weight gain.

Then he heard about Paleo, a diet based on “cavemen-like” eating, 
high in protein, fruits and veggies and low in pasta, breads and sugar. 
In researching this eating regime, Johnson found that CrossFit went 
hand in hand with the diet and fulfilled the exercise portion of his 
new path.

He began training at a local box (the name given to a CrossFit gym) 
and soon was getting certified to in the various aspects of the sport. 
As people began seeing Johnson’s passion, they started asking for 
help with their own CrossFit journey. 

Knowing that business wasn’t his strong suit, Johnson, who was a 
pipefitter by trade, approached Community Futures in Dawson Creek 
for assistance with his business plan. As the organization was helping 
him put the pieces together, Johnson’s funding fell through with the 

Shape up
CrossFit Dawson Creek 
gets in good shape with  
Community Futures

By Carly Peters

downturn in the local economy. So Community Futures also helped 
with a loan to put the business plan they created together in to action.

The box’s first official class was held on Feb. 10, 2016, and since 
then CrossFit Dawson Creek has grown to more than 50 members, 
including two ladies from the Community Futures’ office.

“I don’t know if any other bank would have taken so much time with 
someone and given so much advice. All of it without charging,” he 
states. “Community Futures helped my start my gym. Without them, 
there’d be no gym.” 
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Safe technical systems. 
Everywhere.

Get a permit (fee waiver  may apply!)

Know the safety hazards

Hire only certifi ed individuals to install 
or work on your tank

Visit safetyauthority.ca/propane or 
call 1.866.566.7233

Do you own a propane 
storage tank?
Protect yourself, your property 
and those around it.


